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Logo
The Nøsted& logo consists of two components - the signature and an ampersand symbol.

In terms of form the logo has references to the mechanical and industrial side of our 
production, and the product the company originally was renowned for - chains. The smallest 
unit of the chain is one loop. This one loop is the starting point for the typography and symbol 
in the logo. It has an industrial feel with subtle elegant lines.



Nøsted & logo

1) Signature
Lowercase signature in reference to the company that is looking forward and moving into the future of the industry. 
(Not an uppercase N, that would represent the historical and traditional side of the company)

2) Ampersand symbol
The ampersand built from chain loops.



Nøsted & logo proportions and clearspace

The logos’ two components have fixed proportions and a fixed relationship that should 
never be changed in any way.

It is important to keep the logo clear of any other graphic elements. Whenever using 
the logo, it should be surrounded with clearspace to ensure its visibility and impact. No 
graphic elements should invade this zone.



Nøsted & logo position and colours

The logo can be presented in two colours or in negative (white) on darker 
backgrounds, graphics and photos.



Nøsted & logo lockup

The company has three important marketing brands: TRYGG, IGLAND and FRAM. In 
specific settings the three product-brands are required to appear with a consistent 
connection to the Nøsted& logo. There are two alternatives for doing this - one formal, 
where it is necessary to show the entire Nøsted& logo (this side) and one less formal 
(p.xx)

Both lock ups can be used in the primary Nøsted& Black, Nøsted& Gray or negative (white) 
on darker backgrounds. (see primary and secondary colours p. xx)



Nøsted & logo lockup



Brand logos. TRYGG

1) Brand name TRYGG. 
TRYGG (Norw.) means Safe. ..... More text

2) Icon. 
The icon symbolises studed chain link.
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Brand logos proportions and clearspace. TRYGG

x

2 x 

Clearspace

x

x

x

1/2 x 

The logos’ two components have fixed proportions and a fixed relationship that should 
never be changed in any way.

It is important to keep the logo clear of any other graphic elements. Whenever using 
the logo, it should be surrounded with clearspace to ensure its visibility and impact. No 
graphic elements should invade this zone.



Logo position and colours. TRYGG

The logo can be presented in vertical and horizontal positions. 
It can be introduced in original colours or in negative (white) on darker backgrounds, 
graphics and photos.



Logo tag. TRYGG

by Nøsted &

by Nøsted &



Brand logos. Igland

1) Brand name Igland. 
Igland is a Norwegian family name... More text

2) Icon. 
The icon symbolises winch drum. More text?
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x

2 x 

Clearspace

x

x

x

1/2 x 

The logos’ two components have fixed proportions and a fixed relationship that should 
never be changed in any way.

It is important to keep the logo clear of any other graphic elements. Whenever using 
the logo, it should be surrounded with clearspace to ensure its visibility and impact. No 
graphic elements should invade this zone.

Brand logos proportions and clearspace. Igland



Logo position and colours. Igland

The logo can be presented in vertical and horizontal positions. 
It can be introduced in original colours or in negative (white) on darker backgrounds, 
graphics and photos.



Logo tag. Igland

by Nøsted &

by Nøsted &



Brand logos. FRAM

1) Brand name FRAM. 
FRAM... More text

2) Icon. 
The icon symbolises... More text

1

2



x

2 x 

Clearspace

x

x

x

1/2 x 

The logos’ two components have fixed proportions and a fixed relationship that should 
never be changed in any way.

It is important to keep the logo clear of any other graphic elements. Whenever using 
the logo, it should be surrounded with clearspace to ensure its visibility and impact. No 
graphic elements should invade this zone.

Brand logos proportions and clearspace. FRAM



The logo can be presented in vertical and horizontal positions. 
It can be introduced in original colours or in negative (white) on darker backgrounds, 
graphics and photos.

Logo position and colours. FRAM



Logo tag. FRAM

by Nøsted &

by Nøsted &



Colours



Colours

NØsted & Black
- 

CMYK	   :   100 / 79 / 44 / 93
Pantone	  :   Black 6
RGB	   :   16 / 24 / 32
Web	   :  #101820

NØSTED &

Primary colours

NØsted & Gray
- 

CMYK	   :   31 / 8 / 6 / 11
Pantone	  :   5435
RGB	   :   166 / 187 / 200
Web	   :  #A6BBC8

NØsted & Orange
- 

CMYK	   :   0 / 60 / 100 / 0
Pantone	  :   151
RGB	   :   255 / 130 / 0
Web	   :  #FF8200

Secondary colour

NØsted & White
- 

CMYK	   :   0 / 0 / 0 / 0
Pantone	  :   -
RGB	   :   255 / 255 / 255
Web	   :  #FFFFFF



Colours

TRYGG Red
- 

CMYK	   :   0 / 95 / 100 / 0
Pantone	  :   186C 
RGB	   :   238 / 49 / 36
Web	   :  #EE3124

TRYGG Black
- 

CMYK	   :   100 / 79 / 44 / 93
Pantone	  :   Black 6
RGB	   :   16 / 24 / 32
Web	   :  #101820

TRYGG

Primary colours

TRYGG White
- 

CMYK	   :   0 / 0 / 0 / 0
Pantone	  :   -
RGB	   :   255 / 255 / 255
Web	   :  #FFFFFF



Colours

NØsted & Gray
- 

CMYK	   :   31 / 8 / 6 / 11
Pantone	  :   5435
RGB	   :   166 / 187 / 200
Web	   :  #A6BBC8

NØsted & Gray 50 %
- 

CMYK	   :   15.5 / 4 / 3 / 5.5

TRYGG

Secondary colours

NØsted & Gray 25 %
- 

CMYK	   :   7.75 / 2 / 1.5 / 2.75

NØsted & Gray 10 %
- 

CMYK	   :   3 / 0.8 / 0.6 / 1.1 



Colours

Igland

Primary colours

Igland Red
- 

CMYK	   :   0 / 95 / 100 / 0
Pantone	  :   186C 
RGB	   :   238 / 49 / 36
Web	   :  #EE3124

Igland Black
- 

CMYK	   :   100 / 79 / 44 / 93
Pantone	  :   Black 6
RGB	   :   16 / 24 / 32
Web	   :  #101820

Igland White
- 

CMYK	   :   0 / 0 / 0 / 0
Pantone	  :   -
RGB	   :   255 / 255 / 255
Web	   :  #FFFFFF



Colours

NØsted & Gray
- 

CMYK	   :   31 / 8 / 6 / 11

NØsted & Gray 50 %
- 

CMYK	   :   15.5 / 4 / 3 / 5.5

Igland

Secondary colours

NØsted & Gray 25 %
- 

CMYK	   :   7.75 / 2 / 1.5 / 2.75

NØsted & Gray 10 %
- 

CMYK	   :   3 / 0.8 / 0.6 / 1.1



Colours

FRAM Blue
- 

CMYK	   :   100 / 80 / 0 / 12
Pantone	  :   286
RGB	   :   21 / 60 / 136
Web	   :  #153C88

FRAM Black
- 

CMYK	   :   100 / 79 / 44 / 93
Pantone	  :   Black 6
RGB	   :   16 / 24 / 32
Web	   :  #101820

FRAM

Primary colours

FRAM White 
- 

CMYK	   :   0 / 0 / 0 / 0
Pantone	  :   -
RGB	   :   255 / 255 / 255
Web	   :  #FFFFFF



Colours

NØsted & Gray
- 

CMYK	   :   31 / 8 / 6 / 11
Pantone	  :   5435
RGB	   :   166 / 187 / 200
Web	   :  #A6BBC8

NØsted & Gray 50 %
- 

CMYK	   :   15.5 / 4 / 3 / 5.5

FRAM

Secondary colours

NØsted & Gray 25 %
- 

CMYK	   :   7.75 / 2 / 1.5 / 2.75

NØsted & Gray 10 %
- 

CMYK	   :   3 / 0.8 / 0.6 / 1.1



Typography



Typography

Montserrat

Designer  :  
Julieta Ulanovsky Montserrat text

Correct Wrong

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz

Regular

- product description
- table content
- informative texts

Safety Grip 5 mm is a super-light-
weight and versatile tractor chain for 
use in lighter tasks. It is the obvious 
choice for those who do not achieve 
good traction with studded tires, 
frequently put the chain on and off

Safety Grip 5 mm is a super-light-
weight and versatile tractor chain 
for use in lighter tasks. It is the 
obvious choice for those who do 
not achieve good traction with 
studded tires, frequently put the

IG300640 IGLAND 58 Promax x x

IG022150 Oil can holder x x

IG022151 Chainsaw holder 1 stk 2 stk

IG199564 Steel wire rope, 10-70-9200 x x

IG300640 IGLAND 58 Promax x x

IG022150 Oil can holder x x

IG022151 Chainsaw holder 1 stk 2 stk

IG199564 Steel wire rope, 10-70-9200 x x

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz

SemiBold

- prices
- important information 
  in the text

8,25-20   7 808       602011

9,00-20   8 519       602008

10,00-20   8 900       602012

For a complete product overview, 
please see our product selector at 
www.nosted.com/trygg

8,25-20   7 808       602011

9,00-20   8 519       602008

10,00-20   8 900       602012

For a complete product overview, 
please see our product selector at 
www.nosted.com/trygg



ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz

ExtraBold

Typography

Correct Wrong

- chapter headings (TRYGG)
- product names (TRYGG)

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz

Bold

- chapter headings (Igland)
- product names (Igland)
- table headings 
- table names
- important information

 IGLAND PROMAX 58  IGLAND PROMAX 58

FAST TRAC LIGHT CHAIN WITH 
SQUARE STUDS – BESTSELLER!

IGLAND VED

FAST TRAC LIGHT CHAIN WITH 
SQUARE STUDS – BESTSELLER!

IGLAND VED

TRAKTOR

MOSKUS

TRAKTOR

MOSKUS

DEKK PRIS/PAR VARENR.:

8,25-20   7 808       602011

DEKK PRIS/PAR VARENR.:

8,25-20   7 808       602011



Typography

ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz

Italic

SemiBold Italic ABCDEFGHIJKLMN
OPQRSTUVWXYZ
abcdefghijklmn
opqrstuvwxyz

- explanations
- references

To order, contact corporate@nosted.com 
or +47 37 25 62 00

To order, contact corporate@nosted.com 
or +47 37 25 62 00

Black port shows pullmatic which  
makes the work of “pulling” the wire 
out a breeze

Black port shows pullmatic which  
makes the work of “pulling” the wire 
out a breeze

- USPs
- explanatory text in frames 	
  on/next  to photos

Preferred for a reason Preferred for a reason

Correct Wrong

Bildet viser IGLAND GR 20 
med ekstrautstyr

Bildet viser IGLAND GR 20 
med ekstrautstyr

To get Montserrat text narrower, Horizontal Scale can be used. It is always used in 
the following aspects:
- USPs 		  : 95%
- Igland texts 	 : 90%
- Table content 	 : 85-90%

Text alignment is left everywhere. Igland has justify of all lines with last line aligned left, and 
right alignment of texts under the photos.



USPs



USP 

TRYGG

Foretrukket av en grunn Preferred for a reason



USP 

Igland

Skapt for generasjoner Crafted for generations



USP 

FRAM

Forankret i erfaring Anchored in experience



Photography



Photos 

Product photos. TRYGG



Product photos. Igland

Photos 



Product photos. FRAM

Photos 



Photos 

Brand photos. TRYGG



Photos 

Brand photos. Igland



Photos 

Brand photos. FRAM



Visual material



TRYGG



Igland



FRAM


